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Private Research Organisation

428, Road No.-2,
Baitul Aaman Housing Society,
Adabar, Shymoli Dhaka 1207
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Mr. Anish K Barua
Executive Director

Design, conduct and publish people's
knowledge, attitude, behaviour and practice
survey on various social development issues,
media/message needs, access and impact
study and development, implementation,
monitoring and evaluation of interventions.

1) Development an Indigenous
Communication packages for promotion of
water and Sanitation.

2) Developing Communication and
Community Mobilisation strategy for Urban
MCH-FP project of ICDDR,B.

3) Extending Advocacy and media
mobilisation Service to Urban poverty
Reduction Project of LGRD/ADB.

4) A study on Capacity Building of south Asia
Partnership (SAP) organisation was
Conducted for formulating a National and
International strategy.

5) A study on Appraisal of water Management
organisation in CPP and Gender Impact of
project Activities.

Need Assessment in the field of Training of the
Bangladesh Shisu Adhikar Foroum (BSAF)
Partner Agencies.

Enhancing research strength responding to
client and Country needs.
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Chief Researchers

. Anish K. Barua, Executive Director. BA

(Hons.), M. A. Spec: Communication,
Training, Health, Nutrition, Family Planning
and Human Resource Development.

. AKM Abdul Aziz, Sr. Co-ordinator

(Research & Documentation). M.A. (Econ.)
Spec: Communication, Media Interventions
& Action Research.

. Khaleda Akhter, Documentalist. M. A,

Spec: Information, Documentation and
Compilation.

. AHM Shamsur Rahman, Research

Associate. M.Sc.(Geography). Spec: Action
Research, Formative Research in the field
of Health & Nutrition, Education, Agriculture
etc.

. Mrs Anwara Haider, Sr. Trainer. M.A. (Pol.

Sc.). Spec: Training, Action Research,
Formative Research.

264



